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WCVB NEWSCENTER 5 DOMINATES APRIL SWEEPS 

FINISHING #1 IN TOTAL VIEWERS ACROSS ALL NEWSCASTS  
 

Boston's News Leader is #1 in Mornings, Noon & Evenings in Adults 25-54, and WCVB Retains 

Stronghold as the Most Watched Local Station from Sign-on to Sign-off 

Boston (April 23, 2014) –  At the close of the April ratings period, WCVB Channel 5 continues its long run 

as Boston's news leader.  WCVB, Boston's local ABC affiliate, finished #1 in Total Viewers (Persons 2+) 

across all newscasts, and dominated the Adults 25-54 demographic, winning five of seven local weekday 

newscasts (5A, 6A, 12P, 5P and 6P). 

"WCVB's viewers know that they can rely on the NewsCenter 5 team to consistently deliver exceptional, 

quality stories that make a difference in peoples' lives," said Bill Fine, WCVB President and General 

Manager. "The strong April ratings show that, in this competitive market, more viewers continue to choose 

WCVB as their go-to source for local news." 

WCVB continues its streak in April as the most-watched television station in the Boston Designated Market 

Area from sign-on to sign-off (Mon.- Sun. 5AM-2AM) in Total Viewers 2+ as well as the key Adults 25-54 

demographic.  The dominance of NewsCenter 5 as well as ABC World News Tonight with David Muir's 

impressive 31% year-to-year increase, both strongly contributed to this success.  Also of note this month, the 

NBA's first round playoff game featuring the Boston Celtics versus the Cleveland Cavaliers on Sunday, April 

19th was a slam dunk.  The much anticipated matchup dominated all Boston programming for the day, 

achieving the highest ratings on both broadcast and cable in all time periods including Prime among Adults 

25-54 and Total Persons 2+.  In fact, the NBA Playoff Game 1 audience surpassed Sunday’s MLB Red Sox-

Orioles game on NESN by 160% among Men 18-49 and Men 25-54, 132% among Adults 18-49 and 125% 

among Adults 25-54. 

Viewers again chose WCVB as the #1 station to start their day at 5AM and 6AM in Total Viewers 2+, 

Households, and the key Adults 25-54 demographic, among many others.  NewsCenter 5 EyeOpener 

dominates the daypart with a 66% advantage over nearest competitor WFXT at 5AM and a 61% advantage 

over WHDH at 6AM in Total Viewers 2+.  In addition, NewsCenter 5 at Noon extended its midday 

dominance in Total Viewers 2+ with a 43% advantage over its nearest competitor, WBZ.  It also reclaimed 

the #1 position in Adults 25-54, garnering a 43% increase compared to last year. 

WCVB NewsCenter 5's momentum carries through the evening and late news time periods.  NewsCenter 5 at 

5 with JC Monahan and Phil Lipof and NewsCenter 5 at 6 with Heather Unruh and Ed Harding held their #1 

positions in the key Adults 25-54 demographic, and both generated solid double-digit year-to-year increases.  

WCVB NewsCenter 5 at 6 also sustained its streak as Boston's most-watched local newscast, with total 

viewership approximately the combined total of the 2nd (WHDH) and 3rd (WBZ) place stations.  In Total 

Viewers 2+, WCVB dominates its nearest competitors by significant margins: +73% over WBZ and +82% 

over WHDH at 5PM, and +94% over WHDH and +105% over WBZ at 6PM.   



In Adults 25-54, WCVB was #1 in 5 out of 7 newscasts.  NewsCenter 5’s EyeOpener at 6 and NewsCenter 5 

at 6 in the evening drew the most viewers in the demo overall, delivering more key viewers than any other 

competitive newscast all day long (58,000 and 56,000 respectively). 

Chronicle, WCVB's award-winning evening magazine, finished #2 just behind syndicated rival Jeopardy at 

7:30PM in Adults 25-54 and Total Viewers 2+.  The locally produced show boasts a devoted following, and 

experienced noteworthy double-digit increases from year-to-year in Households (15%), Total Viewers 2+ 

(14%), and Adults 25-54 (30%).  

*Source: NSI April 15 Prelim. Report 3/26/2015 - 4/22/2015 (28 out of 28 days included) 
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