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FOX25 NEWS MAINTAINS THE MOMENTUM AND REMAINS 2015’s #1 

MORNING NEWS TO WAKE UP TO AND #1 LATE NEWS 

 

Boston, Mass. (October 30, 2015)  

The October sweeps period came to a close with FOX25 maintaining its dominant position at 10 p.m. and 

increasing Adult 25-54 ratings at 5 and 6 p.m.  Year to date, heading into the November sweeps period, FOX25 

remains the #1 morning news to wake up to and #1 late news. Across all newscasts, FOX25 is averaging 17% 

growth in the advertiser coveted Adult 25 to 54 ratings.   

“FOX25’s mission is to provide Boston area viewers the most complete New England News Coverage,” said 

WFXT Vice-President and General Manager Tom Raponi. “We continue to focus on delivering impactful content 

with high value, day in and day out, with a focus on the most accurate investigative news and weather coverage. 

In October, FOX25 News showed an almost perfect balance among men and women, 25 to 54 years old. That 

balance reflects significant gains in Male 25-54 ratings in morning news, finishing 1st among all stations at 5, 6 

and 7-9 a.m. 

That success isn’t limited to weekdays. FOX25 launched its first weekend morning newscast in September. After 

only a month on the air, FOX25 Weekend Morning News surpassed WBZ’s competing newscast by two-tenths of 

a rating point in A25-54. 

Additionally, FOX25 News at 5 p.m. enjoyed its tenth straight month of year to year growth, up +33%. The growth 

story continues at 6 p.m., with ratings jumping +17%. Over the last eight months, FOX25 News at 6 p.m. has 

averaged monthly ratings increases of +26%. 

In the Late News race, FOX25 News at 10:00 remains the dominant 10 p.m. newscast, matching its October 2014 

rating and nearly doubling its closest competitor.  FOX25 News at 10 is the market’s second highest rated late 

news, among all 10 and 11 p.m. newscasts. 

October also saw a notable shift in the social media space. FOX25 surpassed WCVB and became the market’s 

most “liked” Facebook page for local television stations. FOX25’s mobile apps reflected this growing digital 

dominance, showing triple-digit percentage growth in both total visits and unique visitors on all mobile devices. 



“We are very appreciative of more viewers choosing to watch FOX25 News and follow our stories on all 

platforms,” said News Director Lee Rosenthal.  “Our team continues to work hard to break big news and uncover 

important details related to high interest stories.” 

FOX25 led the way on several big stories and investigations in October, including:  

 FOX25 broke the national story of an American Airlines pilot dying while in mid-flight on a plane bound for 

Boston. 

 FOX25 broke the national news that the Coast Guard search was being called off for the missing El Faro 

sailors, which included two Massachusetts men. 

 Reporter Kathryn Burcham uncovered concerns of a registered sex offender, who previously assaulted 

children, remaining free despite admitting to police he followed a little girl through a Barnes and Noble 

bookstore.  http://www.myfoxboston.com/story/30242969/dad-speaks-out-after-registered-sex-offender-

admits-checking-out-his-6-year-old 

 Christine McCarthy was the first to speak with the first human west nile virus case in Massachusetts and 

learned of his battle since becoming a victim.  http://www.myfoxboston.com/story/30299853/west-nile-

virus-patient-shares-story-of-crippling-illness 

 Kerry Kavanaugh exposed a tow company which will now be the focus of a Public Utilities hearing after 

our investigation found the company charging a driver $48,000. 

http://www.myfoxboston.com/story/30354823/photos-ma-tow-association-says-48000-tow-bill-in-excess 

The launch of the new fall season is also bringing some significant growth to FOX25. Most notably, the nation’s 

top primetime show, Empire, has increased A25-54 ratings +23% compared to its first season. 

Finally, in just two months since launching, FOX25 Sports Wrap, which airs after newscasts on Saturday and 

Sunday nights, is already outperforming WCVB and WBZ’s long-running, late sports shows. 

October Highlights: 

 FOX25 News drew a male/female ratio of 48%/52% in A25-54 ratings, significantly more balanced than 

WBZ, WCVB and WHDH 

 FOX25 News at 5 a.m. drew a 1.0 rating in Men 25-54, #1 in the time period. 

 FOX25 News at 6.a.m. dominates with Men 25-54, finishing with a 1.7, 31% higher than the closest 

competitor. 

 From 7-9 a.m. FOX25 is 1st with Men 25-54, a 44% advantage over the second place station 

 After only one month on the air, FOX25 weekend morning news scored a 0.6 rating with A25-54, a full 

two-tenths of a rating point ahead of WBZ. 

 FOX25 News at 5 p.m. jumped +33% year to year in Adult 25-54 ratings. 

 FOX25 News at 5 p.m. is averaging +38% A25-54 monthly growth through all of 2015. 

 FOX25 News at 6 p.m. jumped +17% year to year. 

 FOX25 News at 6 p.m. is averaging +26% monthly growth through all of 2015. 
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 FOX25 News at 10 p.m.’s 1.4 Adult 25-54 rating nearly doubles its closest competitor in the time period 

and was the 2nd highest rated late newscast in October. 

 FOX25’s Facebook page now has more than 570,000 “likes,” which is the most of any television station in 

the Boston-Manchester DMA 

 On mobile devices, FOX25’s Total Visitors grew +160% and Unique Visitors increased +107% in October 

 

WFXT FOX25 is part of the Cox Media Group.   

About Cox Media Group 
Cox Media Group is an integrated broadcasting, publishing, direct marketing and digital media company that includes the national advertising 
rep firms of CoxReps.  Additionally, CMG owns Cox Target Media, which operates Valpak, one of North America’s leading direct marketing 
companies, and Savings.com, a leading online source for savings.  The company’s operations currently include 14 broadcast television 
stations and one local cable channel, 59 radio stations, seven daily newspapers and more than a dozen non-daily publications, and more than 
100 digital services.  CMG currently operates in more than 20 media markets and reaches approximately 52 million Americans weekly, 
including more than 31 million TV viewers, more than 3.5 million print and online newspaper readers, and more than 14 million radio listeners.  
For more information about Cox Media Group, please check us out online at www.coxmediagroup.com.     
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